
Brands for Safer Roads Alliance Officially Launches: A New Seat at the Table for 

the World's Small Businesses 

This week, the UN Road Safety Fund (UNRSF) and PVBLIC Foundation launched the 

Brands for Safer Roads (B4SR) Alliance, a global membership platform for micro, small, 

and medium enterprises (MSMEs) committed to safer roads. The launch took place on 

July 20th during the UNRSF Partnership Pledging Conference, held on the margins of the 

2026 UNGA High-Level Meeting on Road Safety in New York, one of the most significant 

political gatherings of road safety this decade.  

The timing is no coincidence. The world will not meet its 2030 road safety targets without 

broad involvement. In every country, MSMEs keep economies moving and sit at the heart 

of road safety.  

According to the International Labour Organization (ILO), small economic units 

account for over two-thirds of total global employment, a share that rises even higher in 

low- and middle-income countries, where road risk is most acute.  

The stakes are high. According to the World Health Organization, road traffic crashes 

claim approximately 1.19 million lives every year and cost most countries roughly 3% of 

GDP. For MSMEs, these losses translate directly into lower productivity, higher operating 

costs, and disrupted continuity.  

The Brands for Road Safety (B4SR) Alliance was created to give companies and business 
associations a practical way to support the prevention of one of the world's leading causes 
of death and injury. Through the Alliance, members can support, inform and help shape 

global road safety efforts while funding proven interventions delivered by UNRSF in low- 

and middle-income countries, where road crashes have the greatest impact. 

Membership goes beyond financial support. Companies gain access to a global 

community of road safety experts, policymakers and industry leaders through knowledge-

sharing events, sector-specific webinars and direct dialogue with driving road safety 

action worldwide. This enables businesses to better understand road risk, share solutions, 

and strengthen the safety of their own employees, customers, and communities. 

What began as informal breakfast discussions among a small group of committed 

companies, in Morocco, Bangkok and New York has evolved into an established global 

platform for multinational companies and small and micro enterprises alike. Its reach is 

particularly important in low- and middle-income countries, where smaller businesses are 

the backbone of local economies and where the burden of road traffic injuries is greatest. 

By joining, companies become part of a collective effort to save lives, strengthen 

economies and make safe mobility a shared business priority. 



"MSMEs are not a side conversation in road safety. They employ most of the world's 

workforce, and much of the innovation needed to tackle the road safety crisis is coming 

from them. The Brands for Safer Roads Alliance recognizes that we will not meet our 

2030 target without their leadership and engagement.” - Nneka Henry, Head, UNRSF 

“Lasting progress on road safety depends on stronger collaboration across sectors. The 

Brands for Safer Roads Alliance creates a practical platform for businesses to engage 

with the United Nations through the UN Road Safety Fund, turning private sector 

commitment into collective action that saves lives.”  — Stephen Keppel, President 

PVBLIC Foundation  

The Alliance launches with a growing roster of committed founding members, including 

the World Association for Small and Medium Enterprises (WASME), World 

Development Corporation, and CUBO, showing the breadth of support behind the 

platform.  

Road safety is not an abstract policy concern for WASME's membership — it's a daily 

reality for the delivery riders, logistics operators, street vendors, and small manufacturers 

we represent across low- and middle-income countries. We are ready to mobilize our 

member networks behind the goal of halving road traffic deaths by 2030." 
— Dr. Layek, Executive Secretary, World Association for Small and Medium 

Enterprises (WASME) 

CUBO stands out as a striking example of the innovation this platform is designed to 

champion. A teen-led road safety initiative, showing that the next generation of road 

safety leaders is already committed. 

 

 


